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CHECK COMPANY 

ADDRESS 

If your company moves you probably 
have dozens of places that you need 
to update that information. 

It's really easy to overlook a few of 
them in lnfusionsoft. 

Check out this video for a detailed 

explanation of the various address 

fields in lnfusionsoft. 

https://www.youtube.com/watch?v=YOyIiM6f0Ys


CHECK EMAIL 

ADDRESS BLOCK 

The address block is required for 

CAN-Spam compliance, and was outlined 

in check point number two, but because 

it also appears in the footer of all of your 

emails, you may want to use different 

address here than elsewhere. 

For example, if you work from home, you 

may not want your home address listed in 

all of your emails, so you may use a UPS 

box or similar. (Sorry, no USPS PO Boxes) 

http://help.infusionsoft.com/userguides/get-started/initial-setup-checklist/configure-your-email-footer


REVIEW TEMPLATES 

Templates are basically drafts of 

your emails, but they can also be 

used for legacy notes and tasks. 

If you are using any of these, you'll want 

to check this section thoroughly and see 

what elements are outdated, or are no 

longer necessary. 

Pro-tip: You can draw emails from the 

templates section into the campaign 

builder if need be. 

http://help.infusionsoft.com/userguides/campaigns-and-broadcasts/email-templates-and-other-marketing-templates


UPDATE TEMPLATE 

CATEGORIES 

If you update or change your template 

categories you'll want to make sure this 

list is current. 

Here's an article demonstrating how this 

works. 

Categorizing your templates makes it 

easier to find them when you need them 

for action sets or billing automation 

triggers. 

http://help.infusionsoft.com/userguides/campaigns-and-broadcasts/email-templates-and-other-marketing-templates/organize-templates-with-template-categories


REVIEW TAGS 

This can be a massive project on it's own. But it's 

also one of the most critical pieces of the audit. 

There is no limit to how many tags your 

application can have. But if you have redundant 

tags, or tags that don't carry meaningful data. 

Consider removing those. 

Here are some tagging best practices. And 

another one. 

Pro-tip: Add descriptions to your tags. 

https://learn.infusionsoft.com/sales/crm/an-insiders-guide-to-mastering-infusionsoft-tags-and-categories/
http://www.blickdigital.com/tag-audit-video-tuturial/
http://www.blickdigital.com/tag-audit-video-tuturial/


REVIEW TAG 

CATEGORIES 

Tags are organized by categories. And the 

categories are something you can configure and 

refine over time. 

Functionally the category doesn't impact the way 

the tag works, but it can help carry additional 

information if you use it appropriately. 

You can also add a description to the category. 

It'll help future users understand why that 

category was created. 

http://help.infusionsoft.com/userguides/contact-management/search-and-tag-contacts/create-and-manage-tag-categories




ADDRESS DUPLICATE 

CONTACTS 

Duplicate contacts can happen in a few ways. 

But whether they got in though a web form, an 

import, or a purchase, you want to make sure 

you periodically check for them and resolve it. 

Having duplicate records can cause confusion, and 

makes it easy to send the wrong message to the 

wrong people. 

Once you've identified duplicates, you can merge 

them individually or en masse. 

http://help.infusionsoft.com/userguides/contact-management/merge-duplicate-contacts/identify-duplicate-contact-records




AUDIT CUSTOM 

FIELDS 

Yes, applications only have 100 custom fields per 

type of record. 

But if you use these judiciously that is usually 

more than enough. It's important to revisit your 

custom fields and decide which you are actually 

using, and if there are any that could be 

condensed. . 

Also, consider what shou Id be a custom field and 

what might be best as a tag. 

Here's an article by my Mom's favorite 

author. 

http://help.infusionsoft.com/userguides/get-started/create-custom-fields
http://help.infusionsoft.com/userguides/get-started/create-custom-fields/custom-fields-vs-tags




UPDATE BRANDING 

CENTER DE FAUL TS 

It's easy to forget to update your branding center 

defaults as your logo or brand colors change. 

Having defaults in your branding center that are 

nearly functional for your web forms, emails, and 

landing pages can save you a lot of time and 

energy as you build new marketing collateral. 

If you haven't kept your branding center 

defaults current you are wasting time 

with every single email you build. 

http://help.infusionsoft.com/userguides/campaigns-and-broadcasts/email-templates-and-other-marketing-templates/branding-center








CLEAN-UP AND 

RENAME COMPANY 

FILES AND IMAGES 

When you upload images to lnfusionsoft, very 

few people take the time to give it a naming 

convention that will be helpful 6 months down 

the road. 

Once in a while go back and delete outdated 

items and images, and update your names so 

that you can find what you need more quickly. 

http://help.infusionsoft.com/userguides/get-started/tips-and-tricks/storing-files-in-infusionsoft
http://help.infusionsoft.com/userguides/get-started/tips-and-tricks/storing-files-in-infusionsoft


DELETE TEST 

PRODUCTS 

If you are following a training video, or just 

practicing, it can be useful to create a test 

product just to try things out. 

But long term, this product shows up on reports, 

as well as in search criteria. Once you're done 

using it, delete it. 

Pro-tip: To delete a test product that has been 

sold, first delete the payment, then the order 

record, then the product. If you need help 

configuring your products, check out the 

E-commerce Pod course.













DELETE UNUSED OR 

UNNECESSARY 

CAMPAIGNS 

If you've run a campaign and there is data 

associated with it then you probably don't want to 

delete it. 

But if you've started to build something, and 

changed your mind, or never ended up using it, consider 

deleting it. Start by searching for 

campaigns that have never been 

published. 

Pro-tip: The campaign elements from these unused 

campaigns can make your campaign reports harder 

to use 

http://help.infusionsoft.com/userguides/campaigns-and-broadcasts/campaign-builder-in-depth/rename-restore-and-unpublish-campaigns




https://twitter.com/infusiongreg
mailto:Greg@monkeypodmarketing.com


https://crm.isrefer.com/go/infsaff/a63042/
https://www.linkedin.com/company/monkeypod-marketing
https://www.facebook.com/monkeypodmarketing
https://twitter.com/infusiongreg
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